Pure clarity. The all-new ID. Polo is a five-seater. Thanks to the all-electric drive based on the MEB+, it offers significantly more space both at the front and rear than the Polo based on the MQB. Every detail of the interior has been completely revamped and redesigned. Key design aspects here include the ergonomic interplay of digital and physical controls as well as the horizontal architecture of the dash panel. The digital instruments (Digital Cockpit) and the infotainment display integrated in the centre of the dashboard are arranged so as to form a visual axis for the driver. These two new displays alone are proof of just how high-quality, precise and functional the details on board the ID. Polo are. 

10.25-inch and 13-inch screens. The Digital Cockpit has a diagonal measurement of 26.0 cm (10.25 inches) and features crystal-clear graphics. A unique selling point within the ID. Polo’s segment is the size of the 13-inch touchscreen (diagonal: 33.0 cm) of the infotainment system, whose menu matrix is simple and self-explanatory. Once again here, the graphics are high-resolution and precise. The display is also easy to reach for both driver and front passenger. 

Digital and analogue worlds in harmony. Digital and physical controls systematically complement each other in the ID. Polo: The central air conditioning functions and the hazard warning light switch, for example, are integrated separately into a bar with buttons. The multifunction steering wheel with its clearly arranged keypads has also been completely redesigned. Located between the smartphone tray and the cup holders, the rotary knob for audio operation is within easy reach of the driver and front passenger. It can be used to adjust the volume, but also to change songs and stations using the track function. The ID.Light has also undergone considerable evolution: the interactive light strip, positioned in the lower area of the windscreen where it can be seen and understood intuitively by the driver, runs for the first time not only along the entire width of the dash panel, but now also into the front doors. The ergonomically optimal-to-grip door openers have been adapted from the new T-Roc. 

Positive atmosphere. The new Volkswagen design language Pure Positive also shapes the design of the interior. Here, it was important that the interior design should be as clearly recognisable as the ID. Polo as the exterior. The result was an interior that is clearly structured and intuitive to use, while at the same time creating a positive atmosphere in which drivers and passengers feel comfortable right away. The pure clarity and positive appeal of the Pure Positive design language are based on the three cornerstones of Volkswagen design: stability, likeability and secret sauce. These three parameters therefore also determine the interior design in the ID. Polo. 

Stability. Stability is reflected in the clarity and logic of the horizontal dashboard architecture. Every detail can be clearly understood, and every physical touchpoint is positioned exactly where you expect it. This intuitive operation creates a characteristically familiar Volkswagen environment. 

Likeability. The warm and friendly design of the interior stands for likeability. Details in the style of the fabric-covered dash panel, refined controls such as the outer edge of the audio control in the centre console and the pleasant feel of all buttons, controls, handles and surfaces create an inviting and friendly atmosphere. 
Secret sauce. Features such as the revamped interactive ID.Light, which extends for the first time right into the doors, and the retro displays available depending on the model, reflect the “secret sauce” – in this case technical details that provide innovative information or simply speak to the emotions. Information and emotion merge in the “retro views” offered by the Digital Cockpit when the look & feel of the instruments of a Golf I (facelift generation) is activated via the View button on the steering wheel or via the infotainment system, thus bringing a touch of nostalgia to the central displays. Aesthetically pleasing and likewise new: the “Marcy” topstitching in the door panels, at the end of which small badges are integrated in the area above the door openers; these can be replaced individually. “A day at the beach” was the source of inspiration for the interplay of different exterior and interior colours: the exterior paint for the ID. Polo, for example, will be in the colour Celestial Blue, inspired by the shades of the sea and the sky. In the interior of the top equipment level, this colour corresponds to the Milkyway decor of the large crossbar below the air vents – the decor is visually reminiscent of a sandy beach. 

Sustainable materials. The materials used in the ID. Polo are not only high-quality and part of an innovative and friendly design, but – wherever possible – of sustainable quality. For example, all textiles in the seats and doors as well as the upper side of the headliner and carpets are made of 100 per cent rPET materials – recycled polyethylene terephthalate, a thermoplastic that is typically obtained from PET bottles. In addition, the seats in the top-of-the-range ID. Polo feature a fabric made from Seaqual yarn, the raw material of which is recycled ocean plastic. The horizontal decor below the vents (Milkyway design in the top-level version) is also made from a new recycled material. All these details combine the aspect of sustainability with an emotional warmth.
