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Press Release
Continental Sets Record, Cracking 20 Million Mark in 2012 European Winter Tire Replacement Business
· The market leader sold 21.4 winter tires worldwide for passenger cars, SUVs and vans 
· Major test editorial teams and vehicle manufacturers confirm technological edge
Hanover, January 11, 2013. In the 2012 business year, Continental topped the previous year’s sales of winter tires to its trading partners. On the European replacement market, the market leader in this segment sold its trading partners a good 20.1 million winter specialists for cars, SUVs and vans last year. Despite a roughly ten percent drop in overall market demand, Continental was able to push its own sales up a whole percentage point. In 2011, the Hanover-based company had sold around 19.8 million tires. Globally, the company succeeded in selling around 21.4 million winter tires. "In setting a new sales record for winter passenger tires in the European replacement sector, we managed to noticeably expand our share of that market. Against the backdrop of a difficult market overall, we are very proud of this achievement," notes Nikolai Setzer, Continental AG Executive Board member for the Tire division, commenting on the remarkable achievement. Setzer sees the Tire division sell poised internationally as well. "Should things get tougher on the established markets, we – as number four worldwide – still have the option of simultaneously tapping unexploited turnover potential on markets where we are currently underrepresented. There it will be easier for us to expand than in West Europe, for example, where Continental has already achieved formidable market standing."
Once again in 2012, numerous major international test editorial teams confirmed the high performance capability of the Continental winter product lines by bestowing on them countless purchase recommendations and top ratings. The line-up includes winter passenger tires designed for West Europe, like the ContiWinterContact TS 800, the TS 850 and the 
TS 830 P as well as the ContiCrossContact Winter tire for SUVs. The range also boasts special soft-compound and spiked winter tires intended specifically for Scandinavia and Russia. Approvals from top European vehicle manufacturers underscore, moreover, the cutting-edge quality and performance of winter tires from Continental. Most recently Porsche has approved the ContiWinterContact TS 830 P for several of its vehicle models. "We, and very specifically our more than 1,000 experts in R&D in Hanover, understand this as enormous incentive to work toward being able to provide winter tires with the best technology and widest margin of safety in the coming years as well," adds Setzer. 
Continental Corporation
With sales of €30.5 billion in 2011, Continental is among the leading automotive suppliers worldwide. As a supplier of brake systems, systems and components for powertrains and chassis instrumentation, infotainment solutions, vehicle electronics, tires and technical elastomers, Continental contributes to enhanced driving safety and global climate protection. Continental is also an expert partner in networked automobile communication. Continental currently has approximately 170,000 employees in 46 countries.
www.continental-corporation.com 
Tire division
The Tire division includes the Passenger and Light Truck Tires, the Commercial Vehicle Tire, and the Industrial Tire business units, as well as the Two-Wheel Tire activities. As one of the world's leading tire manufacturers with more than 41,000 employees, the division achieved cumulative sales of more than €8.8 billion in 2011. The Tire division currently has 22 production and development locations worldwide. The broad product range and continuous investments in R&D make a major contribution to cost-effective and ecologically efficient mobility.
Passenger and Light Truck Tires
Continental is one of the leading manufacturers of passenger and light truck tires in Europe and the world’s fourth largest passenger tire manufacturer in the original equipment and replacement market. The product development focus of the Continental premium brand is to optimize all safety-relevant characteristics, while simultaneously minimizing rolling resistance.
www.continental-reifen.de 
Commercial Vehicle Tires
The Commercial Vehicle Tire business unit had sales of more than €1.8 billion in 2011, making it one of the largest manufacturers of truck, bus, and industrial tires worldwide.
www.continental-truck-tires.com 
Sponsoring
Continental's Tire division is an official sponsor of the German DFB Cup, the 2014 FIFA World Cup in Brazil, and UEFA EURO 2016TM in France 
www.ContiSoccerWorld.de  
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