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	Paris, 21 August 2015


DS VIRGIN RACING REVEAL SEASON TWO LIVERY
	Ahead of the first race of the second FIA Formula E season, the DS Virgin Racing team has unveiled a new livery design that drivers Sam Bird and Jean-Eric Vergne will showcase for the first time at the final pre-season testing dates on 24th and 25th August 2015 at Donington Park.
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Combining DS’ and Virgin’s brand identities, the new luxurious design represents a dynamic integration of both the DS brand’s and Virgin’s colour schemes. Maintaining the distinctive red and chrome features from season one, the DS brand logo now appears proudly on each side of the car on a black background, whilst the battery cover will remain purple as in season one. 

Carrying on from the inaugural season of Formula E, both Sam Bird and Jean-Eric Vergne’s cars will be named after Holly and Bellie Branson, featuring the ‘flying lady’ graphic as traditionally used across Virgin’s technological projects. 

To mark the launch of the new livery, DS Virgin Racing have released a dynamic video, filmed in a dimly lit warehouse at Donington Park circuit, featuring British driver Sam Bird and telling the story of the car’s livery evolution from last season.
Speaking about the new design, Sam Bird said, “Last season we had the best car on the grid visually and so to have another great livery design for season two is brilliant. Formula E cars look fantastic as a basic starting point but I feel that we have again taken it to another level with this season’s livery.  I cannot wait to get on track in Beijing for the first race of the season and show off the new design to all of those people onsite and watching on TV.”

Jean-Eric Vergne said, “DS have a long history of making attractive, premium cars and this DS Virgin Racing livery is no different. I’m hugely excited by the prospect of starting the season with the DS Virgin Racing team in this fantastic looking car.”
Alex Tai, DS Virgin Racing Team Principal, said, “The Formula E series is evolving at a fast pace as is the Virgin Racing team, now DS Virgin Racing thanks to our partnership with the DS brand. Our season two livery showcases the growth of our team and the global brands with which we are working. I love the addition of the black, which makes the car appear sleek yet aggressive – which is how we intend to race. Our traditional Virgin colours are still integrated into the livery, but we have given it a new twist.”

Yves Bonnefont, CEO of DS Brand, said, “We are delighted to be a part of the FIA Formula E championship and to reveal our new livery as a team is a brilliant way to start this partnership. We have combined elements of both DS and Virgin and created a fantastic looking car that looks luxurious and sophisticated.”
For more information on the DS Virgin Racing Formula E Team, please visit the website:

http://www.virginracing.com
PHOTOS AND VIDEOS* ARE AVAILABLE AT:
http://www.dscommunication-echange.com 
User name (CAPS): DSVIRGINRACING
Password (CAPS): MARQUEDS2015
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About the pilots, Sam Bird and Jean-Eric Vergne

Sam Bird, who represented the Virgin Racing team in the inaugural season of the FIA Formula E championship, won as many races as the eventual championship winner, including the London finale and a dominant victory in Putrajaya, Malaysia. The 28-year-old was one of the most impressive drivers in the first FIA Formula E season picking up three podiums and two fastest laps, in addition to his two race wins. 

Having secured three pole positions and three podium finishes in year one of the FIA Formula E Championship, including a pole position at his very first race, Jean-Eric Vergne is a very exciting addition to the DS Virgin Racing team. After success in British Formula Three, Formula Renault 3.5 Series, and three seasons in Formula One, the 25-year-old not only brings blistering speed but also valuable experience to the DS Virgin Racing team.
About the DS brand
A French brand created in Paris, DS was officially launched on 1 June 2014, confirming its ambition to allow the French vehicle market to reconnect with luxury. Inspired by the best of French know-how, DS perpetuates the values of innovation and distinction inherited from the first DS, launched in 1955. Designed for customers looking for a means to express themselves as individuals, the DS range now comprises the DS 3, DS 3 CABRIO, DS 4, DS 5, DS 5LS* and DS 6*.  Featuring remarkable styling and meticulous refinement and high-quality materials the DS range also stands out for its technology, in particular the Hybrid4 hybrid diesel drive train available on the DS 5. Distributed in Europe through DS Stores or dedicated showrooms in the Citroën network, DS boasts its own network of sales outlets in China. For customers, DS has come to represent a brand experience that goes beyond the products to include a range of exclusive premium services, in particular through the DS Privilege Club. The brand has so far achieved more than 550,000 sales since its launch. www.driveDS.com
Keep up with the latest DS news on #DS_Official
 *Only available in China

About Virgin group 
Virgin is a leading international investment group and one of the world's most recognised and respected brands.  Conceived in 1970 by Sir Richard Branson, the Virgin Group has gone on to grow successful businesses in sectors ranging from mobile telephony, travel, financial services, leisure, music, holidays and health & wellness.  Virgin employs more than 55,000 people, operating in over 50 countries and had global branded revenues of £15bn ($24bn) in 2013.

About FIA Formula E Championship

Formula E is a new FIA championship featuring Formula cars powered exclusively by electric energy.  It represents a vision for the future of the motor industry over the coming decades, serving as a framework for research and development around the electric vehicle, accelerating general interest in these cars and promoting sustainability.  Commencing in September 2014, the Championship will compete in the heart of 10 of the world's leading cities - including London, Beijing and Los Angeles - racing around their iconic landmarks.  For the inaugural season, 10 teams, each with two drivers, will go head-to-head creating a unique and exciting racing series designed to appeal to a new generation of motorsport fan.  Operating as an 'open championship', the series gives car manufacturers and constructors the opportunity to showcase their electrical energy innovations in a racing environment, designing cars to the technical specifications set out by the FIA.

FIA & Michelin: Today’s partners for tomorrow’s mobility

As well as being the official Formula E tyre supplier, Michelin is an official partner, at the international level, of the FIA Action for Road Safety campaign.  This program is designed to support the Decade of Action for Road Safety initiated by the UN, the aim of which is to save five million lives over the next ten years.  This program is set up to educate and advocate for safer roads, vehicles and behaviours around the globe.  
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