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Jooi Design was founded in 1999 in Shanghai, by a Scandinavian designer Trine Targett The brand presents the Chinese style from a Scandinavian angle. Jooi Design’s fashion accessories and lifestyle design, fuse traditional techniques with contemporary artistic sensibility. Each design is inspired within a cultural context. 








The young artist hand-painted all the Olympic matches onto recycle ice cream sticks. This artwork made her win the art competition of “Sport in Art” in Nov 2007. Naxiaoyu continues to influence people by its environmental friendly concept. During the exhibition, the artist will be painting in So Stockholm gallery, which will open a conversation between the artist and the audiences. Between China and Sweden.








No3No4’s Chinese name is “bu3bu4”, there are 2 meanings: made by clothes(bu布), and unlike everything(bu不). It’s a brand which represents a new trend in China “kidult” against the pressurizing city life. The designers believe everyone has 2 roles, one is an adult on the appearance, another is a child inside. They use stockings as material, every doll is unique and hand made.





In this materialized world, did we lose something? Chen Hangfeng went from being a designer to an artist, using the traditional paper-cut format to tease the modern mentality in China. He hopes to prevent Traditional Chinese folk-art from being destroyed by the commercial consumer culture, from the big brand logos’ dominating lifestyle! He will exhibit his limited edition of “Logomania” .








Li Jun is one of the top ten commercial photographers in China. He also exhibits his artistic work. In Stockholm we are shown“In the mood of flower”, where the photographer plays around lighting, water, colors. Every piece is unique, an original. This is his limited edition, most of the pieces are in its first time to be developed from the film.


 








+D TEAM, derived from Cantonese, pronouncing “gar-d team”, meaning “plus more”. +D TEAM pursues a positive attitude to add in more interesting stuff for life. 


 "是日" means TODAY in Chinese. This idea comes from a very popular traditional Cantonese calendar named "Tung-Sing", which provides prophetic tips on the page of each day, leading people to a lucky life.


�





Wang Yang, founder of Yaang(consumer label) and Kiefenzapfen Design co. From artist to designer, she always experiments mix-and-match of hard and soft, western and eastern styles. Years of working and living in Europe shaped her diversified and open-minded design philosophy. She tries to communicate traditional oriental essence and modern life style through western extravagance format.





Yang Mingjie, founder of Y-Twon(consumer label) and Jamy Yang & Associates Design co, one of the top ten Chinese young designers in 2006. Y-Town raised 3 “Re”concepts: Redesign of Oriental Culture; Rethink of Modern Life; Reuse of Everyday Materials. “Red carpet” project is to reuse the discarded red carpet to people’s everyday products, “art recycled”,“e-waste” projects are also on show.


 





Zheng Yi is one of the founders of The Thing. The Thing plays around street culture and graphic. Good things are usually too expensive, cheap things are usually not designed, there must be something balancing between price and design – that is The Thing!


Fun, environmental friendly, wearable…and designed!





Carmen Zhang founded a designer label in Paris 5 years ago - it was great success. Carmen is good at cutting, her design is influenced by the French style. Year 2007 she returned to China to fulfill her dream of having her own fashion label “Zhang Wenping”.


09 Spring & Summer, her inspiration comes from the most simple things in life. White is the only color in the collection.





From“the queen of street wear in China”(quoted from a Swedish magazine, because of her street wear brand “Insh”), to a high fashion line named after her Chinese name: Li Hongyan, Helen Li is considered to be one of the most potential future fashion stars in China!


09 Spring & Summer, her inspiration come from Chinese constructional worker clothes in the good old days.  









