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New Generation Santa Fe makes first
European appearance at Leipzig Motor Show
· European premiere for New Generation Santa Fe at Auto Mobil International
· Offers new design, quality, comfort and efficiency to European consumers 
· Joined on stand by four Hyundai models making their German debuts
Offenbach, 1 June 2012

Hyundai has unveiled the New Generation Santa Fe to a European audience for the first time at the Auto Mobil International (AMI) 2012 in Leipzig, Germany.

Retaining the iconic Santa Fe name, the third-generation model is further evidence of Hyundai’s SUV expertise, and it brings new levels of design, quality, comfort and efficiency to the brand’s European SUV line-up – all of which is clear to show-goers in Leipzig.
In a market segment growing in popularity, Hyundai has high expectations for the new model, targeting a 5% share of Europe’s D-SUV segment.  To achieve the ambition, the company has styled and engineered New Generation Santa Fe to appeal to European drivers, and expects to attract many buyers to choose the Hyundai brand for the first time.

Influenced by Hyundai’s form language, Fluidic Sculpture, the third-generation Santa Fe adopts its own design concept called ‘Storm Edge’, which captures the strong and dynamic images found in nature during the formation of a storm.  This, combined with the aggressive stance of the lower roofline, creates a more emotional design that will enhance the model’s appeal.

Performance, ride and handling have been tuned to ensure a compliant and engaging driving experience on European roads.  Additionally, New Generation Santa Fe is available with new, efficient powertrain options, including the cleanest in its class: the 2,2-litre ‘R’ diesel unit with CO2 emissions of only 145 g/km.  This is offered along with a super-efficient, Euro 6-compliant 2,0-litre ‘R’ VGT diesel engine.  and a 193 ps, 2,4-litre ‘Theta II’ GDI gasoline engine.
Allan Rushforth, Senior Vice President and COO at Hyundai Motor Europe, commented: “The original Santa Fe has maintained strong sales year-on-year across Europe, thanks to its combination of quality, practicality and value.  Visitors to the show in Leipzig will see how New Generation Santa Fe retains the model’s key strengths, while also offering greater efficiency and comfort and adding emotional appeal through its bolder, more aggressive styling.”
As with all newly-launched models in Europe, the New Generation Santa Fe comes with Hyundai’s industry-best customer care package, Five Year Triple Care – comprising a five-year unlimited warranty, five years of roadside assistance, and five years of vehicle health checks.
This latest model is joined on the company’s stand by four Hyundai models making their German debuts: New i20, New Generation i30 wagon, Veloster Turbo and New Genesis Coupe.
The New Generation Santa Fe was unveiled during the company’s press conference on 1 June.  The Auto Mobil International (AMI) 2012 salon, the 21st edition of the event, runs until 10 June 2012 at the Leipzig Exhibition Centre, Leipzig, Germany.

The New Generation Santa Fe received its world premiere at the New York Motor Show in April 2012.

-Ends-
About Hyundai Motor Company

Established in 1967, Hyundai Motor Co. has grown into the Hyundai Motor Group, with more than two dozen auto-related subsidiaries and affiliates. Hyundai Motor -- which has six manufacturing bases outside of South Korea including the U.S., China, India, Russia, Turkey and the Czech Republic -- sold 4,06 million vehicles globally in 2011. Hyundai Motor, which employs over 80.000 worldwide, offers a full line-up of products including small to large passenger vehicles, SUVs and commercial vehicles. 

About Hyundai Motor Europe

In 2011, Hyundai achieved record sales in Europe of 398.129 units, taking a best-ever 2,9% market share.  In May 2011, Hyundai achieved a landmark, passing 5.000.000 sales in Europe since imports began in 1977.  The company designs, engineers and manufactures cars in Europe, specifically for European customers.  This includes the i30, which performed as Hyundai’s top-selling model in 2011, with 96.000 units sold.  Hyundai sells cars in 28 European countries across 2.500 outlets. 

Further information about Hyundai Motor and its products is available at www.hyundai.com.

