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RED BEE SUCCESSFULLY DELIVERED UK EXCLUSIVE LIVE COVERAGE OF THE 2019 RUGBY WORLD CUP TO A PEAK 12.8 MILLION VIEWERSHIP ON ITV 

Red Bee Media delivered live broadcasts of the 2019 Rugby World Cup in Japan for ITV, providing Playout, MCR and Media Management services throughout the entire tournament. With a total of 45 live matches on ITV and ITV4, Red Bee brought over 130 hours of world class rugby to millions of viewers in the UK during the 6-week event. Rigorous planning started in 2018 and included provisioning of extra staff, infrastructure and disaster recovery rehearsals as well as a full world cup simulation exercise ahead of the start of the tournament. Saturday morning’s final between England and South Africa peaked at 12.8 million viewers – which is the biggest morning audience on any UK channel since the royal wedding in 2011. 

The Rugby World Cup was exclusively available on ITV in the UK. The live broadcasts were delivered by Red Bee between September 20th and November 2nd, in addition to handling the regular mix of scheduled and other live broadcasts. 

“Red Bee provided a skilled and safe hand throughout the whole tournament, with exemplary and flawless delivery of complex mission critical services, enabling us to deliver the highest quality live sports broadcasts, with many memorable moments from the rugby pitches in Japan”, says Helen Stevens, Operations Officer, ITV. “The planning and execution were done with a great attention to detail and we could rest assured that nothing was left to chance.” 

Preparations were initiated, together with ITV, over a year before the first kick-off in Japan, with disaster recovery rehearsals and multiple joint engineering and program planning workshops. In July, Red Bee also hosted a full simulation exercise with ITV and their other third parties at Red Bee’s Chiswick Park Playout site in London. 

“Managing a high-value live broadcast project like this is a massive undertaking and it is more than simply deploying live capable broadcast technologies. We are proud to have the teams with the knowledge and experience to live up to the high expectations of ITV”, says David Travis, Chief Product & Technology Officer at Red Bee. “We are approaching the market as the leaders in live and we have once again shown that we have the competence and technical know-how to deliver on that promise”
 
During the tournament, Red Bee provisioned additional staff for MCR, Playout and Media Management and provided extra playout equipment and building infrastructure to ensure a resilient and robust source of ITV’s programming. During the games, the Red Bee MCR managed a combination of direct fiber, satellite downlinks and video over IP feeds to assure ITV’s program feeds into the Playout operation. Red Bee also provisioned a local back-up gallery operation, utilizing a downlinked World feed, to cover for a total loss of the ITV OB based in Japan, ensuring continuity for ITV’s viewers.

Facts & Figures:
· [bookmark: _GoBack]12.8 million (peak) viewers during the final (77% audience share)
· 2.7 million viewers on average throughout the tournament (34% audience share)
· 35 live matches on ITV
· 10 live matches on ITV4
· 130 hours of live programming

ITV has the exclusive UK Broadcast rights for the men’s and women’s Rugby World Cups until year 2023.

--- ENDS ---




For more information please contact
Jesper Wendel, Head of Communications, Red Bee Media
Jesper.wendel@redbeemedia.com 
+33(0)786 63 19 21


About Red Bee Media 
Red Bee Media is a leading global media services company with a staff of more than 2500 media service and broadcast experts. With the head office in London, UK, Red Bee Media provides services from 11 main hubs around the world. Every day, millions of people on all continents watch television programs prepared, managed and broadcast by Red Bee Media staff. Every year, the business delivers 4 million hours of programming in more than 60+ languages for over 500 TV channels. Red Bee Media’s OTT services include live transcoding of 233 channels for broadcasters and 119 standalone channels provided to 1.7 million subscribers. The company’s content discovery portfolio spans more than 10 million movies and program titles, covering over 25 languages, and includes an image database with over 90 percent of all programming available across traditional TV, VOD and SVOD. Red Bee Media also provides over 200,000 hours of captioning each year – more than 70,000 hours of which is live. Red Bee Media is an equal opportunity employer, with a clear focus on embracing diversity and creating an inclusive workplace throughout the entire organization. www.redbeemedia.com 
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