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Hyundai’s European sales hit record high in 2010
Offenbach, 17th January 2011

Hyundai hit a new high in Europe during 2010, with full-year registrations amounting to 358.284 units, according to registration data published by industry body ACEA.  The record figure equated to a 4,7% increase in Hyundai registrations compared to 2009, in a market that fell by 4,9%.  The company’s market share for the 12 months hit 2,6% – another record for the brand, up from the 2,4% achieved in 2009.

In the month of December, Hyundai outperformed the European new-car market trend for the twenty-fourth consecutive month.  The company sold 27.786 units – an increase of 15,5% compared to December 2009 in a market down by 2,7% – and took 2,7% market share for the month.
Hyundai’s success in 2010 was led by the i30, which enjoyed a best-ever annual sales performance of 115.207 units, representing a significant 21% increase compared to 2009.
In addition to the established model line-up, Hyundai introduced two new models to Europe in 2010: the ix35 compact SUV and ix20 compact MPV.  Both of these newcomers contributed significant volumes to the company’s sales.  Though it was only launched in March, over 100.000 orders for the ix35 had been received by the end of December.  Meanwhile, the ix20 has amassed more than 20.000 orders in following its October launch.

Allan Rushforth, Senior Vice President and COO of Hyundai Motor Europe commented, “Not only did we surpass our previous-best sales figures in 2010, we also exceeded our own targets.  The arrival of ix35 and ix20 expanded our product portfolio and brought new customers to Hyundai, providing a useful supplement to the sales of ever-green offerings such as i30.  A key factor contributing to the success of these models has been our transparent Five Year Triple Care package, which has persuaded customers of the quality and reliability of Hyundai vehicles.
“In 2011 our focus will be on increasing market share through organic growth by introducing to Europe a number of new vehicles in new segments for Hyundai, including the exciting i40 and the unique Veloster three-door coupe.  These cars, coupled with enhancements to our retail network, will help to further elevate Hyundai’s sales and brand position in Europe,” concluded Rushforth.

-Ends-

About Hyundai

Established in 1967, Hyundai Motor Co. has grown into the Hyundai-Kia Automotive Group which has ranked as the world’s fifth-largest automaker since 2007 and includes over two dozen auto-related subsidiaries and affiliates.  Employing over 75,000 people worldwide, Hyundai Motor sold approximately 3.1 million vehicles globally in 2009, posting sales of US$41.8 billion (including overseas plants, using the average currency exchange of 1,276 won per US dollar). Hyundai vehicles are sold in 193 countries through some 6,000 dealerships and showrooms.  Further information about Hyundai Motor and its products are available at www.hyundai.com
