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3rd May 2012
O2 gives customers free Wifi with their cappuccino at Costa

O2 Wifi to be rolled out in Costa stores across the country
O2 today announces that it has agreed a partnership to provide Costa, the UK’s largest coffee shop chain, with its market changing wifi service.  This partnership will see the coffee chain’s 14 million monthly customers provided with free, fast, reliable and easy to use wifi. The deployment has started in London this month to make sure stores are set up for festivities planned this summer across the capital. The roll out through 2012 will ensure many of the 700 cups of coffee served every minute across the UK will be accompanied by O2 Wifi. 
Through this partnership Costa will be able to offer many of its customers genuinely free wifi. O2 Wifi is free for everyone, no matter which mobile or broadband provider they are with, addressing the shortcomings of current public wifi offerings. Customers only need to sign-up once and can then use the simple and secure service in any Costa store, or at any of O2’s Wifi hotspots.  All O2 Wifi hotspots are premium public hotspots, as opposed to using residential connections with limited bandwidth. 
Gavin Franks, MD of O2 Wifi stated “we are hugely excited to partner with Costa. Coffee shops are seen as the traditional heartland for public access wifi and Costa is the largest coffee chain in the UK. We have shown how our innovative models works in new contexts such as London Metro wifi and this deal shows that it also works in more traditional contexts. It shows that people and businesses want fast, reliable wifi that’s easy to use and free no matter who you are.”

Kevin Hydes, Marketing Director for Costa UK, said; “As people spend around half an hour in our stores, we are delighted to be partnering with O2 and providing our customers with 30minutes of free WiFi.  Our Coffee Club members will be rewarded with unlimited access to further enhance their coffee shop experience.”
This is the latest in a series of new partnerships with industry and sector leading brands for O2 Wifi. In 2012, O2 Wifi has already announced an additional 3,000 UK hotspots which are currently being deployed across the UK.
For O2, this represents a further step towards becoming a key partner to the retail industry. Last week O2 announced the launch of O2 Wallet which allows shopping and offers to be managed together. This complements Priority Moments which positions exceptional offers to O2’s 22m mobile customers and is in addition to O2 Media which delivers intelligent mobile advertising.
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All O2 news releases can be accessed at our website: www.o2.co.uk/news
About O2

· Telefónica UK Limited is a leading communications company for consumers and businesses in the UK, with 23 million mobile, fixed line and broadband customers as at 31 December 2011.
· Telefónica UK Limited is part of Telefónica Europe plc, a business division of Telefónica S.A. which uses O2 as its commercial brand in the UK, Ireland, Slovakia, Germany and the Czech Republic, and has 58.1 million customers across these markets.

· Telefónica UK employs around 11,000 people in the UK and has 450 retail stores.

· O2 is the naming rights partner of The O2, the world-class entertainment venue.

· O2’s UK 2G mobile network provides voice and data services which are available to 99% of the UK’s population.

· O2’s UK 3G (HSPA+ 900 / 2100 MHz) network currently provides voice and high speed data services to over 84% of the UK population at speeds of up to 14.4Mbp and 21Mbps in major cities. 

· O2 was the first UK operator to deploy a 4G/LTE trial network which has demonstrated peak speeds of over 100Mbps to a mobile device. 

· Telefónica Europe also owns 50% of Tesco Mobile, which operates in the UK and Ireland, and 50% of Tchibo Mobilfunk in Germany.  

· For further press information about O2 go to www.o2.co.uk/news 
ABOUT COSTA: 

Costa is the UKs favourite coffee shop having been awarded “Best Branded Coffee Shop Chain in the UK and Ireland" by Allegra Strategies for two years running (November 2010 & November 2011).

Winner of “Best Branded Coffee Chain in Europe” Allegra Strategies November 2011

Costa was founded by Italian brothers Sergio and Bruno Costa in 1971.

Just 1% of the world’s production of coffee is good enough for us to choose from. Only the very best 100% RFA certified coffee available can go into creating the unique taste and aroma of our Mocha Italia blend.
Costa is the nation's favourite coffee shop brand and has grown to become the sector leader within the UK and the second largest international coffee shop operator.  At present the company has more than 2,200 stores in 25 countries: Bahrain, Bulgaria, China, Cyprus, Czech Republic, Egypt, Greece, Hungary, India, Jordan, Kuwait, Latvia, Lebanon, Montenegro, Oman, Poland, Portugal, Qatar, Republic of Ireland, Russia, Saudi Arabia, Serbia, Syria, United Arab Emirates and the United Kingdom.
The Costa Foundation was set up in 2006 to give something back to the communities within the countries from which Costa sources its coffee beans. The Costa Foundation works with an independent charity partner, Charities Trust, and is operating under the auspices of Charities Trust’s registered charity number 327489. Costa Ltd is part of the Whitbread Group PLC.
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