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Hyundai looks forward to further growth in 2011 
after early sales boost
Offenbach, 16th February 2011

Hyundai has maintained its 2010 European sales momentum, outperforming the European market trend for new-car registrations in January, according to figures released today by industry body ACEA.  January was the 25th consecutive month in which Hyundai has performed better than the industry average.
In January Hyundai sales grew by 2,1% compared to the same month in 2010, even though the European market fell by 1,1%.
With registrations of 28.600 units, the brand achieved a European market share of 2,7% for the month of January, up from the 2,6% which Hyundai took in 2010.
Hyundai’s success last month was driven by the ever-popular i30, which saw a 4% increase in sales compared to January 2010.  The recently-launched ix20 and ix35 also contributed to Hyundai’s success, with their European-tailored design, powertrains and packaging attracting new buyers to the brand.
Allan Rushforth, Senior Vice President and COO of Hyundai Motor Europe, commented, “We have started 2011 with strong sales results, reflecting the continued growth in demand for Hyundai products and Hyundai quality.  A key factor contributing to our success has been the assurance provided by Five Year Triple Care, which has reinforced in the minds of customers the quality and reliability of our vehicles.

“At next month’s Geneva Motor Show we will be unveiling a new flagship model for Europe, the i40 – a car that perfectly embodies the spirit of change at Hyundai, and represents the company’s bold new concept of ‘modern premium’.  With its premium quality and features, the i40 will help drive us towards our goal of organic growth, ultimately reaching a market share of 3% by the end of 2011,” concluded Rushforth.
-Ends-

About Hyundai

Established in 1967, Hyundai Motor Co. has grown into the Hyundai Motor Group which has ranked as the world’s fifth-largest automaker since 2007 and includes more than two dozen auto-related subsidiaries and affiliates. Hyundai Motor, which has six manufacturing bases outside of South Korea, sold approximately 3.6 million vehicles globally in 2010. Hyundai vehicles are sold in 186 countries through some 5,300 dealerships and showrooms. Further information about Hyundai Motor and its products is available at www.hyundai.com.

