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 to tackle sports nutrition challenges

Vitafoods Europe is teaming up with the European Specialist Sports Nutrition Alliance (ESSNA) to provide greater support for companies in the booming sports nutrition sector. 

The announcement of an official partnership at this year’s event (9-11 May, Palexpo, Geneva) comes as the head of ESSNA welcomes the opportunities created by a recent regulatory win, but warns of serious challenges ahead. 

In June 2016, after years of uncertainty, the EU finally declared that there was no need for specific sports nutrition regulation, and that sports foods could be covered by General Foods Law provisions.  While welcomed by the industry, the landmark decision has created a range of new questions.  To help address these, the Sports Nutrition Zone at this year’s event will offer dedicated regulatory advice on sports nutrition supplements.  These one-to-one sessions will be provided by experts from ESSNA.

And in a panel discussion on Vitafoods Centre Stage, Dr Adam Carey, Chair of ESSNA, will talk about the future of sports nutrition in the wake of the decision.

Speaking ahead of the event, Dr Carey said:  “The EU’s decision followed thirteen years of hard work and has left nutrition companies free to innovate exciting new products.  But we face new challenges. Because regulation is now very broad, there is a risk that the specific needs of sportspeople will not be taken into account.  One example is sodium – it’s an essential ingredient for many athletes, but regulators could be wary of approving a claim that seems to encourage people to consume more salt. These are major questions, and I welcome the opportunity to partner with Vitafoods Europe to help the industry tackle them.”

Also appearing on Vitafoods Centre Stage will be Stuart Shotton, Vice Chair of ESSNA and Head of Nutrition and Regulatory Affairs at MyProtein. He will present a half-day session explaining how the EC’s report will affect nutrition businesses.  

Sports nutrition has been a significant success story in recent years.  
Last year, according to Euromonitor, the global market was worth $11.9 billion, and Europe saw growth of over 12%.

Chris Lee, Managing Director, Global Health and Nutrition Network, Europe, Informa Exhibitions, said: “Sports nutrition is an increasingly important focus at Vitafoods Europe. With a growing segment of physically active consumers recognising the importance of nutrition to supplement what they do in the gym, it is becoming increasingly mainstream.  Partnering with ESSNA is the ideal way for us to help visitors explore the growing opportunities in this dynamic sector.” 
   
Visitors to Vitafoods Europe Sports Nutrition Zone will be able to talk to experts, see product showcases, sample the latest products at the Sampling Bar, and learn more about industry trends via Infographics and iPad presentations. 

For further information, visit the Vitafoods Europe website.

About Vitafoods Europe
Vitafoods Europe is the global nutraceutical event, featuring exhibitors from all over the world in four key market areas: ingredients & raw materials; branded finished products; contract manufacturing & private label; and services & equipment. The event offers a range of visitor attractions, including an industry-leading education programme. 

Vitafoods Europe is part of Informa Exhibitions’ Global Health & Nutrition Network (GHNN), which brings together a portfolio of events, digital media and publishing for marketers, manufacturers and formulators of nutrition and dietary supplements, healthy foods/beverages and personal care products. GHNN’s events include Vitafoods Europe, Vitafoods Asia, SupplySide West and Ingredient Marketplace.

Natural Products INSIDER is the global media brand covering healthy ingredients and finished applications. Vitafoods Insights offers online content and a series of topic-specific digital magazines that bring highlights of the Vitafoods events to a global audience. SupplySide West & Vitafoods Global Storefronts offers a new online environment where ingredient buyers and product developers can find and connect with the suppliers and solutions they need, all year long. For more information, visit www.informaglobalhealth.com.

Informa’s Global Exhibitions Division organises transaction-oriented exhibitions and trade shows, which provide buyers and sellers across different industries and communities with a powerful platform to meet face-to-face, build relationships and conduct business. Informa has a portfolio of more than 150 exhibitions, serving a number of core verticals, including Health & Nutrition, Beauty, Property & Construction and Pop Culture.
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